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Summary
The foundations of place marketing can be found in “the broadened marketing concept”

which appeared from the late 1960s to the early 1970s. The broadened marketing concept is
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the insistence that marketing should be applied to not only business activities but also
nonprofit organization activities and resolutions of social problems, and began in an article
“Broadening the Concept of Marketing” in 1969. Afterward, “A Generic Concept of Market-
ing” was proposed as the conceptual basis to support logically it. In the concept, the core
concept of marketing is not market transaction but exchange, what are exchanged are not only
goods, service and money but also other resources such as time, energy and feeling, and
marketing is the attempt to produce the desired response by creating and offering values to the
market. The broadened marketing concept expanded subjects and objects of marketing
compared with previous marketing concept and broadened application fields of marketing
technology. Then the fact that core concept is exchange generalizes marketing concept and
bring the opening of organizing of marketing theory as exchange theory. But it involves the

problems such as threatening the conceptual integrity of marketing.

marketing, broadened concept, generic concept of marketing, market transaction, exchange
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