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/ 17 7 11 24 1 8 49 72

13 3 9 18 1 10 35 43

11 2 7 16 1 7 25 44

10 2 8 14 1 7 28 36

/ 9 4 4 14 1 0 24 47

8 2 3 13 1 2 16 44

8 2 3 13 1 2 16 43

8 2 4 13 1 3 17 39

8 2 5 12 1 4 17 35

7 0 2 12 1 1 17 38

4 0 1 7 1 0 6 25

4 0 2 7 1 2 8 21

3 0 1 5 1 0 8 13

British Design Council, *'Design in Britain 2004-2005"
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49
Roy & Potter (1994)

1 Roy, R. & S. Potter (1994), “Using design consultants for product development in small and
medium-sized firms”
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2 Dumas, A. and H. Mintzberg (1989), “Managing Design / Designing Management”
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19 Dumas, A. and H. Mintzberg (1989), “Managing Design / Designing Management”
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