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16 34.9
18.0 52.9 60
4.6
7.4
16 3.1 53.3
20

60 35049 | 10633 [ 30.3% 8,887 25.4% 2,320 6.6% | 1612 [ 4.6% | 11,657 [ 33.3% 30 [ 0.1% - -
61 36,478 | 10908 [ 29.9% 9,145 25.1% 2,382 65% | 1633 [ 45% | 12357 [ 33.9% 53 | 0.1% - -
62 39,448 | 11,745 29.8% 9,882 25.1% 2,577 65% | 1,727 | 44% | 13,446 | 34.1% 711 0.2% - -
63 44175 | 13,161 | 29.8% 11,267 25.5% 2,962 6.7% | 1879 | 43% | 14828 | 33.6% 78 | 0.2% - -

50,715 | 14,627 | 28.8% 12,725 25.1% 3,354 6.6% | 2084 [ 41% | 17,830 [ 35.2% 95 | 0.2% - -
2 55,648 | 16,046 [ 28.8% 13,592 24.4% 3,741 6.7% | 2335 42% | 19815 35.6% 119 | 0.2% - -
3 57261 | 16,793 [ 29.3% 13,445 23.5% 3,866 68% | 2406 ( 42% | 20642 [ 36.0% 109 | 0.2% - -
4 54611 | 16526 [ 30.3% 12,172 22.3% 3,692 68% | 2350 [ 43% | 19,757 [ 36.2% 114 | 0.2% - -
5 51273 | 15891 [ 31.0% 11,087 21.6% 3417 6.7% | 2113 | 4.1% | 18646 [ 36.4% 119 | 0.2% - -
6 51,682 | 16435 31.8% 11,211 21.7% 3,473 6.7% | 2029 [ 39% | 18409 [ 35.6% 125 | 0.2% - -
7 54,263 | 17,553 [ 32.3% 11,657 21.5% 3,743 69% | 2082 ( 38% | 19,070 [ 35.1% 158 | 0.3% - -
8 57,715 | 19,162 [ 33.2% 12,379 21.4% 4,073 71% | 2181 | 3.8% | 19,730 [ 34.2% 174 1 0.3% 16 0.0%
9 59,961 | 20,079 [ 33.5% 12,636 21.1% 4,395 73% | 2247 | 3.7% [ 20,348 | 33.9% 196 | 0.3% 60 0.1%
10 57,711 | 19505 [ 33.8% 11,787 20.4% 4,258 74% | 2153 [ 3.7% | 19,678 [ 34.1% 216 | 0.4% 114 0.2%
11 56,996 | 19,121 [ 33.5% 11,535 20.2% 4,183 73% | 2043 [ 3.6% | 19,648 [ 34.5% 225 | 0.4% 241 0.4%
12 61,102 | 20,793 [ 34.0% 12,474 20.4% 4,369 72% | 2071 | 34% | 20539 [ 33.6% 266 | 0.4% 590 1.0%
13 60,580 | 20,681 [ 34.1% 12,027 19.9% 4,180 69% | 1998 ( 33% | 20488 | 33.8% 471 [ 0.8% 735 1.2%
14 57,032 | 19351 [ 33.9% 10,707 18.8% 4,051 71% | 1,837 | 32% | 19,816 [ 34.7% 425 [ 0.7% 845 1.5%
15 56,841 | 19,480 [ 34.3% 10,500 18.5% 4,035 71% | 1,807 | 32% | 19417 | 34.2% 419 | 0.7% | 1,183 2.1%
16 58571 | 20,436 [ 34.9% 10,559 18.0% 3,970 68% | 1,795 [ 3.1% | 19561 [ 33.4% 436 | 0.7% | 1814 3.1%

17




(

)

20

N [— |
1000 / W ~—
80.0 /
97.7
RNy
40.0
20.0
00 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
S60 S62 H1 H3 H5 H7 H9 H11 H13 H15
17 12
12 100

(@)

16 8571

25.7
16.0 ! 6.4
48.1
15 10
15 10
11
11



10

16

1 15,052

N
(6}

)

9,757

[E
[op)

.0%

6,827
1,444
1,073

[EEN
[EEN

)
.5%
-8%

3,739

4%

1,378

-4%

891

.5%

676

-2%

578

0%

505

-9%

O oo N| o o )| W

488

-8%

10 485

O|O| ORI FPIFRIN|OIF, DN

.8%

10 33,136

l
(o]

7%

17

16
37.0 19.3
65.3
1 19.6
13.3 3.3

9.0

36.2

D
gﬁl&OW

[=2]

4% 52.0%

///193% 9.0% 34.8%

OADK

DY

e

13.3% 63.8%

.3%

0% 20% 40% 60% 80%

100%

17




9.0

3.3

3.6

20 60
6.4
18.9
55.4
12.7
34.2

16
147

41.7

19.3
65.3

13.3
36.2

25
16.0
48.1

30.8

20.1

37.0
5.7

19.6
1.4



ADK
60 8,195 23.4% 5,142 14.7% 1,245 3.6% 35,049
61 8,112 22.2% 5,332 14.6% 1,351 3.7% 36,478
62 8,871 22.5% 5,859 14.9% 1,541 3.9% 39,448
63 10,448 23.7% 6,842 15.5% 1,776 4.0% 44,175
11,803 23.3% 7,904 15.6% 2,105 4.2% 50,715
2 12,869 23.1% 8,618 15.5% 2,375 4.3% 55,648
3 12,952 22.6% 8,573 15.0% 2,555 4.5% 57,261
4 11,983 21.9% 8,332 15.3% 2,499 4.6% 54,611
5 11,234 21.9% 7,885 15.4% 2,365 4.6% 51,273
6 11,406 22.1% 8,155 15.8% 2,348 4.5% 51,682
7 11,822 21.8% 8,668 16.0% 2,577 4.7% 54,263
8 12,575 21.8% 9,448 16.4% 2,866 5.0% 57,715
9 13,351 22.3% 10,077 16.8% 3,141 5.2% 59,961
10 13,226 22.9% 9,600 16.6% 3,060 5.3% 57,711
11 13,085 23.0% 9,374 16.4% 3,201 5.6% 56,996
12 14,758 24.2% 10,157 16.6% 3,049 5.0% 61,102
13 14,739 24.3% 10,364 17.1% 3,588 5.9% 60,580
14 13,693 24.0% 9,611 16.9% 3,349 5.9% 57,032
15 13,791 24.3% 9,179 16.1% 3,576 6.3% 56,841
16 15,052 25.7% 9,345 16.0% 3,739 6.4% 58,571
50
60.0%
50.0%
40.0% M
——3
30.0% e oy
— . e e e | [k
20.0% — —
s -— —
10.0%
R kA A& —a—" —
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ADK
60 3,276 30.8% 2,010 18.9% 609 5.7% 10,633
61 3,323 30.5% 2,052 18.8% 647 5.9% 10,908
62 3,596 30.6% 2,238 19.1% 738 6.3% 11,745
63 4,223 32.1% 2,517 19.1% 816 6.2% 13,161
4592 31.4% 2,915 19.9% 934 6.4% 14,627
2 5,023 31.3% 3,212 20.0% 1,026 6.4% 16,046
3 5,468 32.6% 3,253 19.4% 1,108 6.6% 16,793
4 5,264 31.9% 3,280 19.8% 1,092 6.6% 16,526
5 5,017 31.6% 3,168 19.9% 1,043 6.6% 15,891
6 5,277 32.1% 3,322 20.2% 1,065 6.5% 16,435
7 5677 32.3% 3,626 20.7% 1,126 6.4% 17,553
8 6,212 31.7% 3,989 20.3% 1,230 6.3% 19,612
9 6,588 32.8% 4,312 21.5% 1,379 6.9% 20,079
10 6,555 33.6% 4,158 21.3% 1,402 7.2% 19,505
11 6,438 33.7% 4,105 21.5% 1,495 7.8% 19,121
12 7,306 35.1% 4,406 21.2% 1,583 7.6% 20,793
13 7,118 34.4% 4,459 21.6% 1,702 8.2% 20,681
14 6,888 35.6% 4212 21.8% 1,648 8.5% 19,351
15 6,921 35.5% 4,235 21.7% 1,797 9.2% 19,480
16 7,552 37.0% 3,939 19.3% 1,833 9.0% 20,436
50
70.0%
60.0% .__*"*//*__'__‘,/r——o—_.——o-+\\',/*——4——0——4—_4//*~—4\\w
50.0%
40.0% -
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10.0% e———
00% 1 1 1 1 1 1 1 1 1 1 1
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ADK
60 1,783 20.1% 1,129 12.7% 121 1.4% 8,887
61 1,790 19.6% 1,203 13.2% 122 1.3% 9,145
62 1,907 19.3% 1,293 13.1% 140 1.4% 9,882
63 2,201 19.5% 1,493 13.3% 181 1.6% 11,267
2,473 19.4% 1,724 13.5% 202 1.6% 12,725
2 2,567 18.9% 1,782 13.1% 233 1.7% 13,592
3 2,499 18.6% 1,687 12.5% 227 1.7% 13,445
4 2,205 18.1% 1,548 12.7% 224 1.8% 12,172
5 2,016 18.2% 1,489 13.4% 220 2.0% 11,087
6 2,072 18.5% 1,524 13.6% 209 1.9% 11,211
7 2,070 17.8% 1,558 13.4% 253 2.2% 11,657
8 2,157 17.4% 1,701 13.7% 295 2.4% 12,379
9 2,230 17.6% 1,743 13.8% 308 2.4% 12,636
10 2,116 18.0% 1,688 14.3% 324 2.7% 11,787
11 2,117 18.4% 1,623 14.1% 348 3.0% 11,535
12 2,425 19.4% 1,800 14.4% 396 3.2% 12,474
13 2,371 19.7% 1,740 14.5% 369 3.1% 12,027
14 2,013 18.8% 1,524 14.2% 359 3.4% 10,707
15 2,029 19.3% 1,485 14.1% 355 3.4% 10,500
16 2,073 19.6% 1,403 13.3% 348 3.3% 10,559
50
40.0%
30.0%
25.0% —
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10.0%
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Omnicom Group 9,742

WPP Group 9,370
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17

/

% % % % %
S60/4 15375 40.5% | 8010 | 21.1% | 3480 | 9.2% | 11085 | 29.2% | 37950 100%
S60/10 17205 | 44.1%| 7470 | 19.2% | 3350 | 8.6% | 10955 | 28.1% | 38980 100%

H2/4 18945 | 47.2% | 7455 18.6% | 3640 | 9.1% | 10080 [ 25.1% | 40120 100%
H2/10 21255 | 44.6%| 8355 | 17.5% | 4130 | 8.7% [ 13950 | 29.3% | 47690 100%
H7/4 20925 | 46.8%| 8235 | 18.4% | 3810 | 8.5% | 11760 | 26.3% | 44730 100%

H7/10 22005 | 47.5%| 8340 | 18.0% | 4725 | 10.2% | 11280 | 24.3% | 46350 100%
H12/4 21525 49.2% | 10080 | 23.0% | 4065 | 9.3% | 8070 | 18.4% | 43740 100%
H12/10 20970 | 46.7%| 10110 | 22.5% | 4830 | 10.7%| 9030 | 20.1% | 44940 100%
H13/4 20160 | 47.0%| 8920 | 20.8% | 4730 | 11.0%| 9090 | 21.2% | 42900 100%
H13/10 19970 | 48.3% | 9065 | 21.9% | 4395 | 10.6%| 7920  19.2% | 41350 100%
H14/4 19990 | 47.5% | 8915 | 21.2% | 4935 | 11.7%| 8240 [ 19.6% | 42080 100%
H14/10 19000 | 45.8% | 9320 | 22.4% | 5350 | 12.9%| 7850 [ 18.9% | 41520 100%
H15/4 20470 | 48.8%| 8940 | 21.3% | 4990 | 11.9%| 7510 | 17.9% | 41910 100%
H15/10 18620 | 46.6% | 9010 | 22.6% | 4930 | 12.3%| 7370 [ 18.5% | 39930 100%
H16/4 19910 | 49.1% | 8410 | 20.8% | 4990 | 12.3%| 7220  17.8% | 40530 100%
H16/10 20440 | 48.7%| 9150 | 21.8% | 4875 | 11.6%| 7535 | 17.9% | 42000 100%
H17/4 20130 | 49.8% | 8880 | 22.0% | 4170 | 10.3% | 7215 | 17.9% | 40395 100%
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