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A Proposal of Self-actualization Support Service with Social Media
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Abstract Social media, such as Twitter and Facebook, has been popularized. In the social media times,
personal branding is very important strategy in order to use individual strong points, and contributes to self-
actualization. Existence of mentors supports to find own strong points for self-actualization. In this paper, we
propose a personal branding support service "Mentors". The concept is "Everyone has face of both mentor and
mentee”. The featuring function is to share components of self-analysis in human life design, that is, value,
mission, and strategy. Mentors aims at promotion of human life by understanding their strong points and using

social media effectively.
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Table name Description
users information of users
values value related to a user
missions mission related to a value
strategies strategy related to a mission
follows follow relation between users
users v
j | values v | missions v
id INT(11)
id INT(11) id INT(11)
provider VARCHAR(255) LF _ .
2 user_id INT(11) vaue_id INT(11)
uid VARCHAR (255) |
 S— name VARCHAR(255) Hi— — — — —} name ¥ ARCHAR(255)

name Y ARCHAR (255)

created_at DATETIME
» created_at DATETIME  fH———

» created_at DATETIME

updated_at DATETIME updated_at DATETIME

> updated_at DATETIME
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id INT(11) id INT(11)
3 from INT(11) »mission_id INT(11)
> to INT(11) name VARCHAR(255)
created_at DATETIME status INT
updated_at DATETIME # created_at DATETIME
> updated_at DATETIME
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£2 Users T—TILDESE SE XA
::dield ;Ir-w)tlpe ;:?’ D,»?;gipf(ign 1) Twitter : http://twitter.com/
provider varchar Eonne?t/ed . social  networking 2) Facebook : https:/www.facebook.com/
service (ex: Twitter, Facebook) 3) LinkedIn : http://www.linkedin.com/
uid varchar user ID in social networking 4) Tom Peters (1997): “The Brand Called You,” August 1997.
e varchar Zi;\:'csame in social networking http://WWW.fastcompany.com/magazing/lO/brandyou.htmI.
service 5) KthEd (2011) : [Y—3 ¥ AT 4 TEBEOE] ,
created at datetime created time for column Uy 7T Lalk.
updated_at | datetime updated time for column 6) Lyle Wetsch (2011): “Personal Branding with Social Media; An
Essential Application of Direct Marketing Skills for Today’s
% 3. Values T—JILDERE Students,” Memorial University of Newfoundland, May 2011.
Field Type Key | Description 7) Y. Kawano, Y. Obu, Y. Kishimoto, T. Yamaguchi, E. Nunohiro,
id int PRI primary key ) .
user id int MUL | foreign Key to users table T. Yonekura (2012): "A Personal Branding for University
name varchar name of value Students by Practical Use of Social Media " WSSM-2012 (The
created_at | datetime created time for column 1st International Workshop on Web Services and Social
updated_at | datetime updated time for column Media In conjunction with the 15th International Conference
o _ . on NBiS-2012). September 2012.

_ &4 Missions T—TILDER 8) Y. Kawano, T. Miya, N. Furuya, Y. Obu (103): “An Education of
:i;eld ;I;]i/pe PKRE?/ F?f?:: ;5}('2; Social Media Liter-acy to High School Students in Social
value_id int MUL | foreign key to values table Media Times” AROB 18th 2013, International Symposium on
name varchar name of mission Artificial Life and Robotics. February 2013.
created_at | datetime created time for column 9) AARBEHE L % — (2011) : [3 4ELLAN O RIS
updated at | datetime updated time for column 3 EOMEE | A RENHIC SR Ao R ], AT

. 4, 2011 EEERAMRG,

- & 5. Strategies 7— 7 )PGJE% http://www.jcer.or.jp/report/econ100/pdf/econ100bangai20110
Field Type Key Description
id int PRI primary key 715.pdf
mission_id | int MUL | foreign key to missions table 10) Ministry of Education, Culture, Sports, Science and
hame varchar name of strategy Technology (2011): “About the state of the career education
status int achievement  status  of the and the vocational education in a future school (in Japanese)”,

strategy  (not  yet,  under .
execution, completed) Gyosei 2011.
created at datetime created time for column 11) R. Hanzawa (2011): “Studies and Career Development
updated_at | datetime updated time for column in Undergraduates : View of Career Research through Studies
at University”. Special Issue of How to Commit to the Youth

i & 6. Follows 7_'_7\)_1’0_)E§ Who Create Their Future, Japanese Research Association of
!:'EId Type Key Dgscnptlon Psychological Science, 32(1), 22-29, 2011.

id int PRI primary key o
from int MUL | foreign key to users table 12) J. Eccles and A. Wigfield (1985): “Teacher
to int MUL | foreign key to users table expectancies and student motivation”. In. J. B. Gusek (Ed.),
created at | datetime created time for column Teacher expectancies. Hillsdale, N.J.; L. Erlbaum. pp.185-226,
updated_at | datetime updated time for column 1985.
13) R.W. Lent, S.D. Brown, G. Hackett (2002): “Social

5. F&H . B ) cognitive career thory”, In D. Brown and associates, (Dd.),

AW TIE, AEEBSHERY — A [Mentors) % Career Choise and Development (4th ed.). San Fransisco, CA:
BEL, Foarv7 begE, BLOV AT AEE Wiley. pp. 255-311, 2002.
EfTofc. BREMICIE, THELb A F—L AT 14) FEF—9 (2008) : [ERRD7=00 NERFH A
SU—=RIFTONHEH ZFF->TWNWE] EWHartr +o R, A, 2008.
be, NEREHOLODAY 22—, Iyvar, A 15) Forlwell, https:/forkwell.com/
N7 V—DIFIZLY, AVF—LRAT =D 16) Wantedly, https://www.wantedly.com/

~vFUT, AT 4—OHCEREANLETS.
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S TH B .
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