One-to-one Marketing
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Abstract

A new marketing strategy is needed to meet the new socioeconomic conditions, for example,
the decreasing birthrate, lower consumption, and increasing service costs. Based on actual
examples, this paper describes this new strategy as a practical means to meet the demands of
each customer. This paper also introduces some solutions for the new marketing strategy,
including the FSP consulting solution FORCE, the FSP package solution COREMA-EXPRESS,
and the FSP-ASP service i-Retail/ASF I-FSP Analysis, i-FSP Operation
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Fig.1-ldea of customer impounding strategy.

FUJITSU.52, 1, (01,2001)

020 0oooboooobbooomooooogoo
g3 goobooboboobobmobooon
040 ODOOOOOODOOOOOOOOOCRMO

e 00 DO0OOODOODODMMOUDbDOOLOOOO
ggobooooobobobobooooboobobon
goboooooobobooooooooooboooobooboo
gbobooooooboboooooboobobooooo
gboboomoobomooooobobmoomo
goooooboobobooooboobobooooo
gbooooooobobooooboobobooboooo
ggoboooboooboboooboboooobooon
gooooooobobooooboobobooboooo
gbooooobooboboooboooboobobooboooo
goboooooobooooooooooooobooboo
gboooooooboboooooboobobooboooo
gboobooooobobooboooboobobooboooo
gooooooobooo

e D0 DOO0OOODODODOODOIMODOODOOO
gobooooooboooooooooooooboobogoo
gooooooobobooooboobobooboooo
gboooooooboboooboooboobobooboooo
goboooooobooooooooooooobooboo
goooooooooooooooooooooon
gbooboooooboboboooboobobooboooo
obmooboo@ooboboooooobobooo
gbooooobooboboooboooboobobooboooo
goboooooooboooooooooobooooboboo
gbobooooboobobooooboobobooboooo
gbooboooooboboooboooboobobooboooo
gooo{4dpoobooooobobooboobooooo
gboobooooobomobomobooooooooo

M O000000000o0o0o0o
oOooooooooooooobooono

Platina Gold Silver Copper Tin

oooo oooo

<D

2 EEEEEEEEEEEEEEE R

ooooo| |[ooobop (000000

0o0oOoOD og

0-20000000000000
Fig.2-ldea of customer segmentation.
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Fig.3-Reformation of customer relation strategy.
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Fig.4-One to one case in Seibu Department Stores.
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Fig.5-FSP solution which Fujitsu offers.
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