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Influences　of 　channel 　viewing 　and 　local　identity　on 　the

effect 　of 　a　community 　channel

　　　　Acase　study 　of 　the　town 　of 　Takino
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Abstract

　　This　paper　describes　a　s亡udy 　of 　the　way 　in　which 　both　channe 且viewing 　and 　local　identity　influence　the

effect　of 　a　community 　channel 　run 　by　the 　town 　of 　Takino ．　The 　effect 　of　a　community 　chaimel 　consists 　of

the　fbllowing　sub −effects ： an 　interest　effect ，　a　topic　effect ，　and 　a　partic孟pation　effect ，　Three 　influential

factors　on 　the　effects 　are 　taken　up ：contact 　as　channel 　vicwing ，　and 　two 　aspects 　of 　local　identity
，
　namely

，

attachment 　to 　Takino　 and 　invo且vemen ヒ in　public　aclivities ．　The 　study 　was 　carried 　out 　based　on 　a

questionnaire　survey 　of 　residents 　with 　some 　interes【ing　findings．

（1）The　community 　is　wel1 −establishcd 　in　Takino．　Channe115has 　a　good 　reputation 　with 　residents 　and

　fu］ly　ptays　the 　role 　of 　community 　media ．

（2）The　closer 　contact ，　the　deeper　attachment ，　and 【he　more 　active 　involvement　grow，　the　more 　easily

　each 　sub −effect　is　produced．

（3）There　are　three　dominant　groups　of 　respondents ，　as　far　as　sub −eff¢ cts　are　concemed ； agroup 　with 　all

　sub −effects ，　a　group　with 　an 　inこerest　and 　a　topic　ef驚ct，
　and 　a　group　with 　none 　of　them ，

（4）An　interest　effect 　and 　a　topic　effect　are　inclihed　to　form　a　strong 　combination ．　A 　participation　effect

　depends 　much 　on 　the　combina 口on ．
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（5）Channel　15creates　an 　interest　effect ，　together　with 　a　topic　effect ，　and 　subsequen 口y　produces　a

　participation　effect
，
　based　on 　the　two　effects ．

（6）An　interaction　effect　is　recognized 　between　contact 　and 　attachment ．　Both 　the飴 ctors 　interdependently

　yield　the　cembination 　of　an　interest　effec 董 and 　a　topic　effect ．　Involvement　independently　joins　a

　participation　effect　to　the　combination ．

（7）For　enhancing 　the　effect 　of 　Channel　l　5，　it　is　an　effTicient　means 　to　decrease　residents 　seldom 　watching

　the　channel
，
　with 　high　or　medium 　attachment 　and 　those　having 且ow 　attachment

，
　with 　daily　or

　sometimes 　watching 　the 　channe1
，
　to　increase 【hose　with 　high　involvement

，
　and 　to　decease　those　with

　 titt】e　involvement．

要　旨

　こ の論文は滝野町が運営す る コ ミ ュ ニ テ ィ
・チ ャ ン ネル の 効果 （以 下， コ ミ ュ ニ テ ィ効果）

に住民の 視 聴行動 と地域 ア イデ ン テ ィ テ ィ が ど の よ うに影響 して い る か を論 じた研究で あ る。

コ ミ ュ ニ テ ィ効果 に は町へ の 関心 を高め る 「関心 効果」，町 民の話題 を増 やす 「話題効 果」， そ

して 町内 の 公 的活動 へ の 参加を促す 「参加効果」の 3つ の 下位効 果 を設 定 した 。 さら に 効果 に

影響 を及ぼす要 因と して視聴行動で は 「番組接触」， 地域 ア イ デ ン テ ィ テ ィ で は 「町 へ の 愛着」

と 「公的活動 へ の 参加実績」 を取 り上げ た 。 研 究 は住民 へ の ア ン ケ
ー

ト調査を もとに行わ れ
，

い くつ か の 興味ある知見 を得た 。

（1）滝野町で は 地域 コ ミ ュ ニ テ ィ が うま く機能 して お り，
コ ミ ュ ニ テ ィ

・チ ャ ン ネ ル は住民の

　高い 評価 を受け て 地域 メ デ ィ ア の 役割 を十分果 して い る 。

（2）番組 との 接 触が増 える ほ ど
， 町へ の 愛着が強 い ほ ど，そ して 公 的活動 へ の 参加 が多 い ほ ど

，

　下位効果 を認識 して い る 回答者は多 くなる。

（3）下位効果 の 認識 い かん に よ っ て 回答者は概 ね 3つ の 大 きなグ ル
ー

プ を形成 する 。 第
一

は 3つ

　の 下位効果 をすべ て 認識 して い る グ ル
ー

プ，第二 は 「関心効果」 と 「話題効果」 を認識 して

　い る グ ル
ープ，そ して第三 は い ずれ の効果 も認識 して い な い グ ル ープで ある 。

（4）「関心効果 」と 「話題効果」の 発現は相互 に結び つ く傾 向が強い 。 そ して 「参加効果」の

　発現は そ の 結び つ きに大 きく依存 して い る 。

（5） コ ミ ュ ニ テ ィ
・チ ャ ン ネ ル は 「話題効果」 と

一
緒 に 「関心効果」を生み 出 し ， そ の 成果の

　うえ に 「参加効果」を生 み 出す 。

（6）「番組へ の接触」と 「町へ の 愛 着」の 間 には コ ミ ュ ニ テ ィ効果 を生み 出す うえで 交互作用

　が存在す る 。
つ ま り両者 は互 に 影響 し合 い なが ら 「関心効果」 と 「話題効果」の 結合効果を

　生 み 出す 。 そ して 「公 的活動 へ の 参加 実績」は そ れ と は 独立 に 結合効果 の うえ に 「参加効果」

　 を生 み 出す 。

（7） コ ミ ュ ニ テ ィ 効果 を高め る に は ，滝野町 に 相当ある い は幾分 か愛着 を もちなが ら番 組 を

　ほ とん ど観な い 住民 と，番組 を毎 日ある い は時 々 観て い る が滝野町 に ほ とん ど愛着 を もた な

　い 住民 を減 らすか ， あ る い は公的活動 に よ く参加す る住民 を増 や して，ほ とん ど参加 しない

　住民 を減 らすの が効果的で あ る 。
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1 . Introduction

lnfiuences ef channel  viewing  and  local identity on  the effect ef  a community  channel  -A case  study  of  the town of  Takino

  Community  channels  of  cable  television  have been

introduced in attempt  to activate  local communities

(Kiyohara et al 1996). A  number  of  studies  have been

carried  out  on  the effect  of  these community  channels

with  rnany  interesting findings. Some studies  showed

that channel  viewing  enhances  community  spirit  of

residents  (New  Media  Study  Group  1984), and

promotes  community  involvement  by residents

(Takeshita 1990, Ivantysyn 2000). Other stttdies

showed  the converse  relationship,  where  it is local

identity that  promotes channel  viewing  (Takeuchi
]989, Lundby  1992). The causal  relationship  between

channel  viewing  and  local identity is not  certain  (Oishi

1992). The  results  of  such  studies  do not  perfectly

agree  with  each  other,  although  they  show  that

community  channels  have  an  effect  on  residents  by

means  of  both channel  viewing  and  local identity. This

confusion  seems  to stem  from the fo]lowing reasons.

FirstLy, the  studies  were  carried  out  on  the channe]s

with  different conditions.  The  characters  of

communities  are  quite different between urban  and

rural  areas.  Kobayashi (1995) proposes a hypothesis

that channel  viewing  can  activate  communities  which

are  well-estab.lished,  but cannot  activate  communities

which  are  not  well-established.  The  effect  of  a

community  channel  depend  on  how  active

communities  are.  Second)y, there seems  to be some

confusion  with  the way  in which  the  effect  is

interpreted. Enhancing community  spirit, improving

human  relationship,  and  reinforcing  community  bonds

are  each  often  regarded  as  an  important effect,  but

these effects  are  varied  and  not  well  defined. Thirdly,

the wording  of  local identity is ambigueus  and  local

identity also  depends  on  actual  experiences  and

personal atnibutes  besides channel  viewing.  Therefore,

it is not  fruitfu1 to adhere  to the causal  relationship  in

the  above.  This  paper clarifies  the condition  of  a

community,  the  effect  of  a  community  channel,  and  the

concept  of  local identity, and  then  determines how

channel  viewing  and  local identity influence on  the

effect  of  a community  channel,

2. Framework of study

2.1 The  role  of a community  channel

 Urbanization has weakened  the function of  local

communities,  and  recent]y  the development of  multi-

purpose media  is accelerating  this trend. Residents'

communication  seems  to be bipolar: one  pole is mass

communication  and  the other  is personal

communication  (Tokunaga 1993). This is one  of  the

reasons  why  communication  among  residents  is getting

poor, reducing  residents  concems  in their community.

These  days, the  role  of  communities  is now

reevaluated  in order  to solve  regiona]  problems related

to planning and  development (Takamizawa 2000). To

reinforce  the  function  of  local communities,  it is

indispensable to activate  communication  among

residents.  Local cemmunity  channels  of  cable  TVs

were  introduced into many  areas  in order  to achieve

this goal in 1980s (Hayashi 1996). They  belong to

what  we  call 
'community

 media',  which  can  be placed

berween the mass  media  and  personal media  (Takeuchi
]989).  Since  deregulations  and  technological

innovations developed in the  second  half of  1990s,

cable  TVs  came  to be abte  to  previde various  services

as  multi-purpose  media.  Community  channels  of  cable

TVs  enable  residents  to share  local information  by

means  of  programs, keeping direct contact  with  each

other  within  their community.  Moreover  residents  are

viewers,  perfbrmers, information providers, arid  critics

in community  channels.  These characteristics  are

expected  to impreve the function of  community.

 One  point to be noted  here is that cable  TVs  in Japan

are  roughly  classified  into two  types from a  viewpoint

of  management.  They  are  an 
'urban

 type" cable  TV
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managed  main]y  by a private sector  and  a  
'rural

 type'

cable  TV  managed  mainly  by a  public sectorC'). In the

fbrmer, a  community  channe]  is operated  to pursue

profits. In the latter, it is operated  as  one  of  public

services.  Cable TV  operators  began competing  with

telecommunication  carriers and  digital broadcasting

satellite operators in order  to increase subscribers,  and

a community  channel,  which  is not  profitable, becomes

a  financia] burden to some  operators  (Torii 1998). As  a

result,  not  a  few concern  that the  initlally expected  role

of  community  channels  cannot  be sustained  because of

the severe  competition  (Funatsu et al l997).

 However,  this is not  always  the cuse,  In rural  type

cable  TVs,  all  residents  of  a community  are  generally

subscribers  from the start. Therefore, the operators  of

rural  types  still regard  a community  channel  as

important media,  although  some  of  them  have recentty

expanded  their services  to Internet ar}d local telephone

(Funatsu 1999). As Torii (1998) pointed out, in such  a

case,  the irnprovement in the quality of  community

information is vital for urban  type cable  TVs  to survive

the competition.  This is because cable  TVs  have the

advantage  of  ctose  relationship  with  local communities

compared  with  other  media.  Even  if the  situations

surrounding  cable  TVs  are  changing,  they are required

to develop a community  channel  as long as  they  are

community  media.  In addition  it can  be expected  that

the  number  of  cab]e  TVs  will increase in rural  areas

where  loca] communities  are  well  established.  In these

cases,  what  are  the effect  ofa  community  chaimel  is

quite an  important question,

2.2 The questionnaire survey

 The  survey  was  carried  out  in the town  of  Takine,

which  is roughly  in the center  of  Hyogo  Prefecture. It

covers  an  area of  19.77km2  and  had a  population of

10,823 as of  the time  of  the survey  in 1996, Takino

operates  a  rural  type  cable  TV,  TCC.  There are  some

reasons  why  the  town  was  chosen  fbr study.  Firstly, all

residents  have access  to a community  channel,  and  the

population for sampling  is thereby  large and  well

defined. Secondly, five years had passed since  the

opening  of  TCC  and  consequently  residents  were

expected  to be fami]iar with  the channe].  Thirdly, the

study  area  is quite small  and  therefore  residents  could

be expected  to identify with  the town.

 At the  time  of  the survey,  TCC  ran  two  community

channe]s  in addition  to the re-transmission  of  general

television pregrams, One  channel,  which  is Channel

t5, provides video  programs, while  the  other  channel

provides programs comprising  still pictures and  texts.

The  Channel 15 is used  in this study.  It shows  three

types of  prograrns. Firstly, the  news  program  provides

information on  events  in the  town,  Secondly, the

projects  program  provides a series  of  programs

focusing on  special  themes, Fina]ly, the topics program

provides just one  program on  a  particular topic. All

these prograrns are  transmitted  eleven  times each  day.

 The  survey  was  carried  out  in February  1996.

Questionnaire sheets  were  mailed  to 500  residents

older  than 20 years old,  randomly  extracted  from the

residents'  resister.  Responses were  anonymous  and

resulted  in the collection  of  255 effectiye  cases,  a

response  rate  of  5 1 %.

2.3 Preparation tor analysis

 The conditions  of  a  locat community  have a strong

influence on  residents'  evaluation  of  their living

conditions  (Ueno 1998), Further, communities  are  new

expected  to cope  with  the regional  problems  as

mentioned  above.  Residents p]ay an  important role  in

improving their community,  and  community  channels

can  hetp their efforts by providing programs, which

promote communication  and  social  interaction within

communities  (Ivantysyn 2000). This  study  names  this

effect  as  a  
'community

 effect', which  is here divided

into three sub-effects.  The  first is to enhance  the

interest of  residents  in their community.  The  interest is
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a  fundamental condition  te improve their commynity.

The second  is to increase common  topics of  their

interest. Even  if residents  have a certain  interest in

their community,  cooperative  relationship  cannot  be

built without  sufficient  communication.  The third is to

prornote residents'  participation in public activities.

Even  if residents  have  much  interest and  enough

communication,  it is impossible to improve  the

community  without  their practice.

 As  Nakagawa  (1993) shows,  almost  alt cities  and

towns  in Japan  were  created  through  the  merger  of

small  communities  and  they  are  substantially  an

aggregate  of  small  local communities.  In case  of

Takino, the old  town  of  Takino and  the village  of

Kamo  merged  in 1954, and  subsequently  the  town

consists  of  two  elementary  school  wards  with  a

number  of  srnall communities.  A  community  effect

might  be different in the areas  of  different scale. This

study  took  up  the town  area  which  Channel 15 jttst
covers.  In the questionnaire, the sub-effects  were  asked

by three questions. 
'Do

 you have more  interest in the

town  than  before the channel  opening?'  shows  an

'interest

 effect',  
'Do

 you  discuss  more  community

topics with  your families, friends, or  co]leagues  in your

workplace  than  befbre?- shows  a  
'topic

 effect', 
'Do

 you

Table1 Contact Table2

Influences of  channel  viewing  and  local identity on  the effect of  a community  channel  -A case  study  of the town of  Takino-

Attachment

participate more  in public activities in the town  area

than  before?' shows  a 
'participation

 effect',

Respondents  were  required  te choose  a fitting

response,  
'yes'

 er 
'no'.

 Funhermore, three factors were

asked,  which  were  expected  to influence a  communiry

effect.  The  first is 
'contact',

 and  viewing  frequency  of

Channe] 15 was  asked  (Table 1). The second  is local

identity.

 According to a dictionary, identity is a strong  feeling

of  belonging to a particular group, race  etc. Therefore,

the indicator of  local identity is supposed  to express  a

strong  feeling of  belonging to Takino. This study  paid

attention  to two  aspects  of  locat identity. One  is

respondents"  attachment  to Takino, which  is named
'attachment'.

 As  shown  in Table 7, there  was  a  bias

toward  affirmative  responses  in the  frequencies, This

made  
'neither,'

 
'litrle,'

 and  
'none'

 gathered to one  level,

Then, "much",

 
'some',

 and  
'the

 level' were  respectively

renarned  
'highr,

 
'medium',

 and  
"low'

 exclusive  of  
'others'

(Table 2). The other  is 'involvement',
 and  the degree of

involvement in public activities  in Takino was  asked

(Table 3), Attachment is the mental  aspect  of  local

identity and  involvement  is its practical aspect.  The

third are  persona] attributes.  Gender,  age,  and

household  type were  asked  (Tables 4, 5, and  6).

             Table 3 Involvement

DailySome-      Seldom N,A
timcs

TotalHigh  MediumLow  TetalHighSemelittteN,ATotal

42 18132 o255 11310930252 351536162SS

O,16O,71O,13o,oo1.00 O.45O.43O.121.00O.14O.60O,24O,021,OO
Note/ Lower row  is ratio Nete:Lewet row  is ratio Notc: Lower row  is raUe

Table4 Gertder Table 5 Age Table 6 Heusehold type

Male Femele N,A  Total20-39  40-S9 Over60  N.-LTetalSingle  CeupTe
            gens,Twu

 Three
     Others N.A  Total
gens.

97'IS712SS 72m 60 125S 103810885tl3255

o.3gO.62o.oo  1,eoe.2g  o.4sO,24o.oo1.00O,04O,15O.42  O.33O.04  O.Ol 1.oo
Note/ Lower row  is rEtio Nete/ Lower row  is ratio Notel/ Gens. is an  abbreviation  ef  3enerations

Note2/ Lewer row  is ratie

21



The Japan Association for Social Informatics

NII-Electronic Library Service

The  JapanAssociation  for  Social  Informatics

Table  7 Attachnent to Takino Table 8 Willingness to live in Takino

MuchSomeNeitherLittleNeneOthersTota1

  Tocontinue
 Tg  rnigrate  

Te
 
Migrate

 others
                 at once living         ln  ttme

Total

113109 23 6 1 3 2S5 226 20 2 7 2S5

O.44O.43O.09O.02o.ooO.Ol1.00 O,89 O.08 O.Ol O.031.00

Nete: Lorwer rew  is ratio

Table 9 Satistaction with  Channel 15

      Nete/ Lewer  rew  is ratio

Table 1O Reflection ofresidents'  interest

                   A  tin]e      A  little
             Neither                           BadGeod
                     bad       good

NA.  Totat Good
       geodA

 ]ittle        A  tinlcNeither
        badBadN.ATetal

19 15749 15 8 7255 3S 129 59 16 8 825S

O.07O.62O.19O.06O.03  O.031.00 O.14O.51O.23O.06O.03O.031.00
Nete/ Lower row  is ratio

3. Analysis of the results of survey

3.1 Overview  of  the situation  of Channel  15

 To  begin the anatysis,  it is helpfu] to outline  the

situation  of  the community  and  Channet 15, Tabte  7

shows  the  degree  of  attachment  of  respondents  to

Takino, where  87%  adding  up  
'much'

 and  
'some'

 are

attached  to their hometown.  Table 8 shows  how

willingly  respondents  want  to live continuously  in

Takino, where  89% answering  affirmatively.  Hence, it

can  be said  that  the  community  is well  established.

Table 1 shows  that 16%  watch  Channel 15 daily and

71%  watch  it sometimes.  Considering repeat

broadcasting, it does seem  that respondents  have a high

contact  with  programs. Their  satisfaction  with  Channel

l5 is shown  in Table  9, with  69%  satisfied  and  only

9%  dissatisfied, which  does indicate a high level of

satisfaction  with  the programs. Table  10 shows  how  fat-

respondents  think the  programs reflect their interests,

where  65%  answering  affirmatively  and  only  9%

  Table 11 RecognitionofChannel 15

            as their common  chamel

Nete/ Lower row  is ratio

 negative]y,  Table 1 1 shows  how  far respondents

 recognize  Channel 15 as  their common  channel,  where

 63%  answering  asurmatively  and  1 1%  negatively.  It is

 safe  to say  that Channel l5 has a good reputation  with

 residents  and  it works  well  

'as
 community  media,

 3.2 The relationship among  the factors

  The relationship  among  personal attributes, contact,

 attachment,  involvement,  and  sub-effects  were

 examined  by making  use  of  the  x 
:-test.

 Contact has a

 significant  re]ation$hip  with  age,  of  which  coefficient

 of  concordance  is O.21. Attachment has a  significant

 relationship  with  age  and  household type, of  which

 coefficients  ef  concerdance  are respectively  O.28 and

 O.25. Involvement  has no  significant  relationship  with

 any  attribute. These show  that personal attributes  have

      Table 12 An  interest effect  and  gender

MateFenialeTotal

YesNo 53M----va30i-" 1746tl

Total 87 ISI 238

HayeNeitherHardlyNA Total

161 58 29 7 25S

O.63 O.23 O.I1O.031.00

Note: Lower row  is ratio

Note 1: Level ofsignificancei  
"(O.Ol.

Note 2: The underlined  ftequencies are  more

       than the expected  and  the  other

      significant frequencies are tess

       than the expected.
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Table 13 Relationship ofcontact  with  sub-effects

Sub-effects lnterest(O.32)" Topic(O,37)" Participation(O.24)ii

Contact Yes No TotalYes No Tota1Yes No Tota1

DailySometimes

Se]dom

"ue10.6'
+39,

-ZQft

4116830 x1278-3"41-Zl.-+ 3916829 ZZ+12-
83 78

7"zzt.

3916129

Total 174 65 239171 65 236117 112 229

Note1: LeveL of  significance:  
"<O.Ol,

 
`<O.OS,

 +<O.1O

Note2:()isacoerncientofcencordance

Note3: The  underlined  frequencies are  more  than the expected  and  the other  significant  frequencies

are less than the expected.

Table 14 Relationship ofattachrnent  with  sub-effects

Sub-effects Interest(O,33)" Topic(O.32)" Participation(O,23)"

AttachmentYes No Tota1Yes No Tota1Yes No Tota1

HighMediumLew2fL-16++
68 31

10ftISt+

1109928 em6910-18++28tfIS- 1099728 gz-3s-
41+53.

9t12t

1059428

Tota1 174 65 239171 6S 236117 112 229
Note: The same  as  Table 13

Table 15 Relationship ofinvolvement  with  sub-effects

Sub-effects Interest(O.19)' Topic(O.24)" Participation(O,34)il

lnvolvernentYes No
-Tota1Yes

No TotalYes No Total

HighSomeLittleso10734.3'40+u, 3314755 so10632..2..37ft24t.- 3214356 Z2Z"4t.
75 65

15"AQti

31'14055

Tota1 171 M 23516g 63 23l117 109 226
Note: The  same  as  Table ] 3

Table  16 Contact and  attachment

Attachrnent(O.28)"

ContactHiMediumLowTotal
DailySometimes

Seldom

24 16 2

84 76 18

5"17 W..

4217832

Total 113 I09 30 252

Netei The same  as  Tabte 13

Table 17 Attachment and  involvment

Involvement(O.2g)"

AttachmentHihSomeLittleTotal
HighMediumboW22"64 21

6"73 28

2 16 12.

11210730

Total 35 153 61 249

Note: The  same  a$ Table 13

weak  re]atienship  with  these three factors. Therefore,

their influence on  the three factors was  not  considered

in this study.  An  interest effect  has a  significant

relationship  on]y  with  gender, of  which  coefficient  of

concordance  is O.34. A  topic effect  and  a  participation

effect  have  a  significant  relationship  only  with  age,  of

which  coefficients  of  concordance  are  both O,20.

Therefore, only  the infiuence of  gender on  an  interest

effect  was  considered  in the followings. Table 12

suggests  that an  interest effect  is more  easily  produced

for female than  for male.  Tables 13, 14, and  15 show

respectively  the relationship  of  contact,  attachment,
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Table 18 Involvement and  contact

Contact(O.21),

Involvement SomeHightimesSeldomTotal

HighSomeLittle6 28 1
27 110 16

8 38 E"

35IS361

Total 41 176 32 249
Note: The  same  as  Tab!e 13

and  invotvement  with  sub-effects.  They  are  all

significant.  These indicate that the closer  contact, the
deeper attachment,  and  the more  active  involvement

grow,  the more  easily  each  sub-effect  is produced,

Coecacients of  concordance  at a  participation effect  in

Tables 13 and  14 aTe  relatively  smal1.  Coefficients of

concordance  at an  interest and  a  topic effect  in Table

15 are  relatively  smal].  These  suggest  that contact  and

attachment  more  easily  produce an  interest and  a  topic

effect  than  a  participation effect,  and  involvement

more  easily  produces u  participation effect  than the

other  two  effects.  The  relationships  among  the three

factors were  examined  by making  use  of  the x?-test.

Tables 16, 17, and  18 show  that there is a significant

relationship  between any  pair, in which  coeencients  of

concordance  are  respectively  O.28, O.28, and  O.21.

Therefore, these factors are  expected  interdependently

to produce sub-effbcts  shown  in Tables 13, 14, and  15,

3.3 Analysis of the relationship  among  the sub-

  effects

 Conceming  the effective  cases,  225 respondents  were

divided into eight  groups based on  their response  to the

sub-effects  (Table 19). This  shows  that several  groups

Tab]e 19 Distnbution ofcases  in sub-effects

Sub-effectslnterestTepicPartici-PationNo,ofcasesRatio

Group1 1 L 1 94O.42

Group2 ] 1 o 43O.19

aoup3 1 o 1 7O.03

GTouP4 o 1 1 sO,04

&ouPs 1 o o t7o,os

Group6 o 1 o 16O,07

Greup7 o o 1 5O.02

Groups o o o 35O.IS

Total 22S1.eo

Nete/  1 is 'yes' and  O ;s 'rte'

contain  only  a  few respondents,  and  that 76%  of  a]1

respondents  are  in three  greups (groups 1, 2, and  8).

This indicates that some  combinations  of  the  sub-

effects  are  easily  produced and  others  are difficult. The

number  of  respondents  with  a panicipation effect  is

114 (groups 1, 3, 4, and  7). 94 out  of114,  82% have

the other  two  efTects  at the same  time.  This indicates

that a participation effect  depends much  on  the other

two  effects. The  number  of  respondents  with  either  an

interest effect or a topic effect  is 185 (groups 1, 2, 3, 4,

5, and  6), 137 out  of  185, 74%  have both an  interesl

and  a  topic  effect.  This  indicates that the two  effects

are  inclined to fomi a  strong  combination.  It can  be

thought  that an  interest effect, tegether  with  a  topic

effect, is first produced, and  a  participation effect  is

subsequent]y  produced based on  the two  effects.

 Three  dominant  groups 1, 2, and  8 were  examined  by

making  use  of  the x  
i-test

 in order  to show  the way  in

which  contact,  attachment,  and  involvement produce

sub-effects(2i,  Table 20 shows  how  these factors relate

to the difference between sub-effects  that groups 2 and

8 have respectively.  Contact and  attachment  have a

Table 20 The difference in sub-effects  between groups 2 and  8

Contact(O.4S)" Attaehment(O.37)" involvenicnt

Some
Daily Seldorn

times
TomiHighMediumLowTota1HighSottteLittleTotal

greup2oup8 a.M･1"
1･18･K"433Sza-19

1"

11.13 ll"423S3
23 16

O 20 14
4234

Tota1 9 S2e17O7833 32 120773O43O30O76
Ncte: The sarne as Table 13
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                                      distinguishes group 2 from  group  8. This does not,
Table 21 Frequencies ofgender

       in groups 2 and  8

MaleFemaleTotal

group2group8 11･1&･n16..4334

Total 29 48 77
ote:eoslgnIcant:<'

     Note2: A  coefficient  of  concoTdaiice  is O.27
     Note3: The  other  notes  ate  the same  as  Tabte 13

highly significant relationship  with  the difference

between groups 2 and  8. ln other words,  both factors

can  produce the combination  of  an  interest and  a topic

effect. Group 2 has an  interest and  a topic effect, but

group 8 has no  effect, An  interest effect  is influenced

by  gender. Then,  this  pair was  examined  in the

influence of  gender by making  use  of  the  x 
2-test.

Table 21 shows  that female fiequency is more  than the

expected,  whereas  male  frequency is less than  the

expected  in group 2 but that the conyerse  is also  true in

group 8, As shown  above,  an  interest effect  is possibly

more  easily  produced for female than for male.  These

show  that the difference in the composition  of  gender

Table 22

however,  influence the fo11owing analysis,  because the

three factors have no  relationship  with  gender,

 Furthermere, there  is a  significant  relationship

between contact  and  attachment.  This means  that an

interactien effect  of  both factors possibly works  on  the

difference shown  in Table 20. in order  to certify  that,

three way-table  was  adopted  and  examined  by  making

use  of  the x  
!-test.

 Table 22 shows  a three-way  table  in

which  the difference between groups 2 and  8 caused  by

contact  is examined  controlling  the level of

attachment,  It indicates that contact  can  influence the

difference at  the  levels of  
'high'

 and  
'medium'

 in

attachment.  Both  coefficients  of  concordance  are

relatively  1arge. Table 23 shows  a  three-way table in

which  the difference between the two  groups caused

by attachment  is examined  controlling  the level of

contact.  It indicates that attachnent  can  influence the

difference only  at the levels of  
'daily'

 in contact.  The

coefflcient of concordance  is rather  1arge. Thus, one

factor's capability  of  producing sub-effects depends on

The diffeTwnce in sub-effbcts  between greups2 and  8 at thTec levels of  attaehnent

AttachiTient High(O.44.) Mediurn(O.Sl") Low

contaetDallyS,omeseklcm
tsrmes

TeulDailyS,oMeseldon,
tsmes

TotalDailySemetirnesSeldmTotal

group2greup8 4o 18 O
8 1..22114o

14 1
6 2----1913o1

14 o6 111

Teut 4 26 3 334 20 8 321 s 6 12
Note: lhe  sarne as  ThbLe 13

Table 23 11te differeriee in sub-efTbcts  betweeri greups 2 and  S at three levels of  contaet

Ncrte: Tl:e sarnc  as  Tablc 13

Table24 11tedifferenee in sub-efftcts  between groups ] and  2

Contact Attaehment Involvernent(O.34..)

nnilyScrrneSeldom
times

TotatHighMediumLowTota1rughSomeLluleTetal

group1greup2 238 68 3
34 1

9443S922 31 4

19 1
9442li3..6]23 9-1fi--9442

Tortal 31 le2O4or37Sl 50 So13627o84O2SO136

Nete:lhesameasTable13.
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the level of  the other.  In other  words,  an  interaction

effect  is recognized  between contact  and  attachment.

In the effect, both factors interdependently produce the

combination  of  an  interest and  a  topic  effect,  Looking

at the frequencies in Table 22, it is found that, in the

both significant  frequency  tables,  the  frequency of

'seldom'
 is Iess than  the expected  in group 2 and  the

converse  in group 8. Looking  at the frequencies in

Table 23, it is found that the frequency of  

'low'

 is less

than the expected  in group 2 and  the  converse  in group

8 in the significant  frequency table.  The  same  trend

can  be seen  in the frequency table of  
'sometimes",

although the table is not  significant.  These suggest  that

for enhancing  an  interest and  a  topic effect,  it is an

efficient  rneans  to decrease respondents  who  
'seldom'

watch  the channel  when  they have  
'high'

 or  

'medium'

attachment,  and  those  who  have 'low'

 attachment  when

they "daily'

 or  
"sometimes'

 watch  the channel.

 Table 24 shows  how  three factors relate  to the

difference  between sub-effects  that groups 1 and  2

have respectively,  Group 2 has an  interest and  a  topic

effect,  and  group 1 has  all  effects.  Involvement is

recognized  to be highly significant.  A  coefficient  of

concordance  is small  compared  with  the case  of  Table

20. It is onty  involvement that can  join a  participation

effect  to the combination  of  the other  two  effects.

Contact and  attachment  produce  an  interest and  a topic

effect,  as shown  in Table  20. This is because a

participation effect  needs  practicat experience,  while

the other  two  effects  need  awareness  and

communication,  Since groups 1 and  2 have an  interest

effect, this pai,r was  not  examined  in the  influence of

gender. Looking at the frequencies, it is found that a

frequency of  
'high'

 is more  than the  expected  and  a

frequency of  
'lew'

 is less than the expected  in group 1,

and  the converse  in group  2 in the  significant

frequency tabte.  This suggests  that  for enhancing  a

participatien effect, it is an  efficient  means  to increase

residents  who  have "high'

 involvement, and  to decease

those who  have 'little'

 involvement.

4, Conclusions

 This  paper has tried to determine the way  in which

contact,  attachment,  and  involvement influence the

community  effect  of  Chaimel 15, We  got interesting

findings,

(1) The  community  is well-established  in Takino.

 Channel 15 has a  good  reputation  with  residents  and

 fu11y plays the role  of  community  media,

(2) The closer  contact,  the deeper attachment,  and  the

 more  active  involvement grow, the more  easily  ea ¢h

 sub-effect  is produced.

(3) There  are  three  dominant groups of  respondents,  as

 far as  sub-effects  are  concerned:  a group with  all  sub-

 effects,  a  group with  an  interest and  a  topic  effect,  and

 a  grouP with  none  of  them.

(4) An  interest and  a topic effect  are  inclined to form a

 strong  combination.  A  panicipation  effect  depends

 much  on  the  combination.

(5) Channel 15 produces an  interest effect,  together

 with  a topic effect,  and  subsequentty  produces  a

 panicipation effect  based on  the other  two  effects.

(6) Such a  difference in the way  of  preduction of  sub-

 effects  is because  a  participation effect  needs

 practical experience,  while  the other  two  effects  need

 awareness  and  communication,

(7) An  interaction effect  is recognized  between contact

 and  attachment,  These  factors interdependently yield

 the  combination  of  an  interest and  a  topic effect.

 Inyolvement independently joins a participation eftbct

 to the  combination.

(8) For enhancing  the community  effect,  it is an

  efficient  means  to decrease residents  se]dom

  watching  the  channel,  with  high or  medium

 attachment  and  those having low attachment,  with

 daity or sometimes  watching  the channel,  to increase

 those with  high involvement, and  to decease  those
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 with  little involvernent.

 At the same  time, however, some  questions still

remain  to be answered,

(1) The  findings reflect the conditions  of  community  in

 Takino and  the contents  of  programs of  Channel 15,

 as well  as  the definition of  the community  effects.  It

 is not  certain  that  the findings hold tme  for other  local

 community  channels.

(2) The number  of  respondents  answering  
'daily'

 and

 
'seldom'

 in contact,  or  
'high'

 and  
'little'

 in involvement

 was  so  small  that this might  influence the results of

 analysis.

(3) Coefficients of  concordance  were  generally small.

 This means  that the findings include uncertainty

 caused  by factors that we  did not  consider  in this

 study.

 It is not  possible to fu11y evaluate  the impact of  new

media  on  local communities,  because the process of

change  within  communities  takes  many  years to evolve

(Lundby 1992). For  this reason,  studies  on  the

influence of  a  local community  channel  wM  be

continually  required  in various  cases.
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                  Notes

(1) A  
'rura1

 type' is MPIS  (Multi-Purpose Information

System), which  is one  of  the projects to activate  rural

areas,  financially supported  by the Ministry of

Agricultur ¢ , Forestry  and  Fisheries. It is almost

managed  by towns  and  villages,  A  cable  TV  selected

for this study  is one  of  them,

(2) We  tried to examine  the rest pairs of  groups in the

same  way.  However, the frequencies of  both or  each  of

the groups  were  so  small  that the differences between

the pairs could  net  be fu11y analyzed.

                      -A case  study  of  the town of  Takino-
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