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Table 1. Classified list of soft drinks using

measurements of vitamin C content

Samples Used sample Selling contents
(group) number (mlor g)
Tea 13 280~ 340
Fruit juice 7 140~ 350
Carbonate 13 100~ 350
Total 33 100 ~350
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Fig. 2. Measurement of a large quantity of vitamin C

by using the food analyzer
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Table 2. Vitamin C content of soft drinks

Vitamin C content

Samples Sample Selling cont. -
(group) number (ml or g) /bottle Indicated Determined
(mg) mg/bottle mg/dl
Tea l 340 — 19.11- 5.62
2 340 — 36.28 10.67
3 340 — 189.04 55.60
4 340 153/bottle 120. 04 35.31
5 340 - 17.27 5.08
6 340 — 20.57 6.05
7 340 — 26. 86 7.90
8 340 34/bottle 7.84 2.31
9 340 — 7.04 2.07
10 340 — 3.57 1.05
11 280 — 98.67 35.24
12 340 — 4.83 1.42
13 340 — 47.40 13.94
(Ave) 335 46.04 14.02
Fruit juice 1 250 — 52.15 20.86
2 280 — 68.21 24.36
3 280 — 60. 65 21.66
4 250 — 116.33 46.53
) 280 — 45.00 16.07
6 350 — 99.33 28.38
7 140 28/bottle 28.80 20.57
(Ave) 261 67.21 25.49
Carbonate*! 1 100 — 294.95 294.95
2 340 — 227.63 66.95
3 350 50/100 ml 151. 20 43.20
4 340 100/bottle 120.16 35.34
5 140 300/bottle 375.90 268.50
6 100 200/bottle 207.02 207.02
7 140 1, 000/bottle 1,192. 11 851.51
8 350 1, 000/bottle 1,152.94 329.41
9 350 — 45.01 12.86
10 350 — 92.61 26. 46
11 350 286/100 ml 1,223.15 349. 47
12 120 — 253.80 211.50
13 210 — 294.55 140. 26
(Ave) 249 433.16 218.26
Total (Ave) 286 203.03 96.91
Drink** (Ave) 67 296 532

* ! Soft drinks contained carbonate and sports drink groups excepting tea and fruit juice groups in this table. *- Quoted
from Ref.7); average of 28 samples.
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Table 3. Comparison of products number among reported vitamin C content

Tested Products number
Samples products (>vitamin C content)
(group) ‘ A
number >40mg (%*"') >50mg (%*) >500mg (%*")
Tea 13 4 (30.8%) 3 (23.1%) 0 (0%)
Fruit juice 7 6 (85.7%) 5 (71.4%) 0 (0%)
Carbonate*’ 13 13 (100%) 12 (92.3%) 3 (23.1%)
Total 33 23 (69.7%) 20 (60.6%) 3 (9.1%)
Drink*? 28 28 (100%) 28 (100%) 17 (60.7%)

* ' Products number of vitamin C content above 40 mg per bottle/tested products number X 100
(%). ** Products number of vitamin C content above 50 mg per bottle/tested products number
X100 (% ). *’ Products number of vitamin C content above 500 mg per bottle/tested products
number X 100 (%). * ' Carbonate group contained sports drink. **Quoted from Ref. 7).
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