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A Study of the Relationship between Media and Empowerment of Customers
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Surugadai University Junichi Mizuo

Abstract: The rapid advance of information technology has created various forms of multi-media , which the customer can use to
better determine what he/she wants to purchase. Customers can now utilize a computer to decide what are the best consumer goods
for them. On the other hand, they want to have counseling supports what is offered from the sales staff when they are demanding
more unique products tailored for their specific needs. Additionally there are an increasing number of customers which utilize the
internet to conduct all their shopping. These customers are perhaps indicating a paradigm shift away from traditional retail sales
stores. The aim of this paper is to discuss the relationship between companies utilizing multi-media information and growing em-
powerment of customers.
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