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Book marks serving method for client browser, involves searching several book mark sets

corresponding to keyword contained in received search query for transmission to client

35

INT BUSINESS MACHINES CORP

Internet advertising medium for retrieving web pages, has searchable bookmark set which
is sent to request client, when search request is satisfied by bookmark set

46

INT BUSINESS MACHINES CORP

Internet travel service providing method involves serving installable bookmark sets
associated with destination on receiving travel related search query

32



906 _1999 2000 2001 2002 2003 )

12
GOOGLE INC

SIEMENS CORP RES INC( ' (

Document identification method for web-based applications, involves
refining relevance sources for documents in initial set based on local
score value that quantifies amount of reference of at least two
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