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1

ALLOQOY INC, BIGSTAR ENTERTAINMENT INC
BARNESANDNOBLE.COM INC
DRUGSTORE.COM INC, FASHIONMALL COM
1-800-FLOWERSCOM INC
MUSICMAKER.COM INC, ROWECOM INC
STAMPS.COM INC, CYBERIAN OUTPOST INC
INTERNETAMERICA, AMAZON.COM INC
BEYONDCOM CORPORATION

INSIGHT ENTERPRISES INC, PEAPOD INC

Critical ‘Sales VVolume’,

2)

ASK JEEVES INC, COMMTOUCH SOFTWARE LTD
DELIA'S CORPORATION

EASYLINK SERVICES CORP

INTRAWARE INC, INT MEDIA GROUP INC
IVILLAGE INC, JUNO ONLINE SERVICES INC
THEGLOBE.COM INC, DOUBLECLICK INC

Critical ‘Transaction
Volume' +

3)

AUTOBYTEL INC, CHINADOT COM CORP
DICE INC, EDGAR ONLINE INC
HEADHUNTERNET INC

HOMESTORE.COM INC, HOOVERS INC
LOOKSMART LTD, MARKETWATCH.COM INC
ONESOURCE INFORMATION SERVICE
SALON MEDIA GROUP INC, US SEARCH.COM
STARMEDIA NETWORK INC

2417 MEDIA INC, THESTREET.COM INC
HOTJOBS.COM LTD, QUOTESMITHCOM INC
CNET NETWORKS INC

SPORTSLINE.COM INC, YAHOO! INC

Critical Mass(+

)

4)

INTERNET PICTURES CORP
INFOSPACE INC
AUDIBLE INC

Critical ‘Delivery
Volume’

5)

CLAIMSNET.COM INC, CYBERSOURCE CORP
EBAY INC, GOTO.COM INC

INTERNET CAPITAL GROUP INC

IMAGEX.COM INC, TICKETMASTER
PRICELINE.COM INC, PURCHASEPRO.COM INC
VERTICALNET INC, VENTRO CORPORATION
INSWEB CORPORATION

NATIONAL INFO CONSORTIUM INC

Critical ‘Transaction
Volume'(+ )

6)

ARDENT COMMUNICATIONS INC
APPLIEDTHEORY CORPORATION
CRITICAL PATH INC

EXODUS COMMUNICATIONS INC
FOCAL COMMUNICATIONS CORP
HIGH SPEED ACCESS CORP
INTERLIANT INC

NETWORK PLUS CORP

PRODIGY COMMUNICATIONS, DIGEX INC
INSIGHT COMMUNICATIONS CO.
WORLDGATE COMMUNICATIONS INC
EARTHLINK INC, AT HOME CORP

Critical ‘Traffic
Volume'
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