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“The Internd Effectsfrom Externad Prominent/Brand companies on New Business Development
Processes: A Case Study of the New Businessof Laser rotary Encoder on Canon”

ITO Yoshihiro
(Department of Law, Economicsand Public Policy, Faculty of Literature and Socid Sciences)

The purpose of this paper isto illudrate theinternd effectsfrom externa prominent /brand companies on new
business devel opment processes, through a case study of the new business of Laser Rotary Encoder on Canon.
Thisandysshas been donewith themodd of prominent effects which the writer had developed.

The result of this research is below. There are four prominent effects about 1, sdles, 2, sdes promation, 3,
learning, and 4, internd palitics These effects of prominence contributed the success of thisnew business.



