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AFRSCIE, HER O OEAEE W 3GE A ERBUCER L, BASETN7T 7o —
FTHMEITO bOTH D, WHMSFEFORET FRE] L, ROERTO T
TIER, FAUTTRE S & U728REE - b & OFAE/ER, SRR & oK)/
IR L BT, T3V —fb, HEEE WS EWERTO [3aEE] OZ & Th
%, BEAESETIE, EEROANEN RSO, RO, T A—Y
TER &%, 17 3V —BEOILE, ERboThe, b EENSFEEEOEE
THR Lo TW5, INEERIIHESEOT THIMAIN TEEMHICEATEY ., £V
FLZTFOMIIBT LA T v REROBRENFIEL TV D, KimsLTiE, A
F— O L W o TZFRIEREEOBE ESL CHE TNV I LT, T D OEARE
WETGEINE R AN O, 2FGE. FEREE. . W—oHEZ Lol E060
BAE, Z LT, | OE 7 v a v TIIRREH & BRI RO BRI & G
TEHABZ - T, EOMAIRERZ 8T LT <,
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1. HIREM

P E RRFLART ORI S RRITIETI, 2Bl ERm0 72 IEAVBL, Rl o PRIERG I E
WZEEAETHN, BE, #iam, SHEFHICBET 2 MAZEEN LT, g7
S L 20N ST E T, FRCHGREmMC I 2 AN ER e L & LT
o TETL L Z I A s v a—T 4 =X LDFEE Y RIS BRI, 16k
DOICEPLER L ITRR Y | FEMEROBMERAE ). EBRTLE, BB L O AL
AZEERL TS, HESHEEMEL QO 55548, 0, S8 AfRNRboTH
HETHOTHRL, FHLFLHEEFOM, BE, b, Rk TF1FIv
AT 200 THY, MERNTHD EBEZTND, IRERBUTITIH A 28—
WHLHM, ZOUY NEIZERTH D, BASHETOEELTEHWD Z LT, %4k
T2 AT HOTIERL ATHNOFBAME & FVIC K> TEANREL 725,
FHAND OB A FWo SIS RBUCIER 5 2 L T, HRE V- THEOHIC
WS ONDOFREERH D Z LIZRI<, FREVIEANPLIT—RETHDL LI/
THRABERR R > TOLOTIIRVNEEBEZTEY, 2O L2 H T 5
LTRLTW Z xR HIETS

2. BNEBERLLERBDER

ARG SNTEHED D DA Z W BGRAERBUCHER L, RASETNT Vv —TF
THMTEATO, SasEH OB T 28 5z LT,

AT (2000:99-100) 1%, RHFHEIZOWT, LLFDO L 5 IZBRTW5,

IS HIEZERT D700, INGEEDIBRTZWRA Vo, BBELEZ—
7y MCER SN0 AR X B IR EY 2 BHEHIVET 2 ORRBGFE TH 5,
IRE T, IREEDIRZ TN &% RESINTZH A LRAR—ADHIC
HEAELIcbDEWNWS Z b TEBEA9, (E{ax b)) (What to say) |,
Thze TEDXH1nz 50> (How to say) | Z#HE L. EARRO7R RS D)
bzt s, Mz ofsix, a7 b E0H SETHHAIND
ZELHIN, BEMO—FEORETH T2 HEEICEGZ DS THH- 7
V. FOREMICEODLFHR TH-1=20T 5, IKar v Mk bihE
BNARZ DT=DIT, EAREBREZH > TN REDN (KB v T M &
DT [EBHRTAT 47 Evbind, (WERT 2000:99-100)

WEFF ORI E MG & AGRSCTHER E T HFAERIL, MRS Th D, g
5z %7 (What to say) | & TEDXHI5x %57 (How to say) | &%, & Hpddh
DFFORFED) ZARiEET HDIZ, EO XD BREFFERBLH N2 E 0D 2 L DORR
ThHoHEWMARBTZENTE D,

HH St (1991 288-290) & Rogers (1983) Z 5[ L7236, i#)s & iz
T UABLSHMBEDE TN Z R, IREFWEEIZE > TH—DOBRETH D Lt <,
ZOPRITIAEFIZRIT 5 EBRBUTER T 2RICHEETH D, B L TORVASE
KBUITEZFZ TODDOMED-> T, FHHRETH, A ve—Vidnbbik
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o TEREICHEIS L TR Y WEICHEFI TH DRIV EN, IRN7RIRERBLE 20
2%,

BT (1997:154) (X, JREORBUTRD 5D b OFMEMETED 1 THDH Lk~ T
W5, INEDEE - JREORREE LT Young (1963) LA FOTIEE #2817 T\ A 2
EERIIEANT S (bid: 155), OHTRbDICSEHZE GELBH > TNDLE
D, BT @QBEWHEES 28 (FRIC X 2%, i) @=a—RA%ILHD 2
& CIILWEESE, FREEMEOMAL) @M LRI Z TINS5 2 & (T LVER. £k
OMEMHEOPTR) @fFIC/VMIEZ 2T 5 2 & CEBIRAMAIMEEOAE) @ 5HE
Thbd, HIFFEOTHIIR L, e A vt— eI AL HiF Ok,
A= ROAR— AR & W o e R A B 2 DB RER STV D, 2
DEDICHEFORLEZED, @RI, e HbE2ICELE L INERBLEIX
SFEICHHE L TR LA, W OhOEMERH D, Ak ifi%%%L_Eaﬁ
LM, ZIZELO XA AT BERENR R b ONRH D 2 L EERHLIZV,
UTFDEZ Yy a T, RASTHESOEBN CEMER LT-DbIZ, BARREM 2 E L
T,

3. R&x—7, EXLIEH
3.1 RF¥F—=I[zD2W\T
WS T CTE LD AR —~ & ITEETEEN 21T 5 BRO R & 72 2 Fak O - K
HOZ L THD, BRSO THEYL - G LSz A —~1d, JikEiEz Ao
THGOIFEA LS, HRAEEREEY, SV ERLHAVLRTH S BIZ, B LW
FHRTHSTITTOLO LW RFRIL LTREATZALRGL, BdbnTn Z L
Db, WHSHEFRL, SBRNOEBNMmZEER L TV, IBED, fENHEC
MINSTRETLZO0E NI ZENEETH Y, BEWRIFIGE TG U CERNIELL 5
5o Flo. HILWERL, BEHAOEE QU@ LRV, 12EWV-oT, HY X720 Tk
HE5IK ZenTER, L BFEMICHbNTEY, BECHNL LTV D & %A
ZT AN TWAERBNGAEE D | JRIRA 7235, BH LWRBINHBLIT 5 Z &0

<AHF U H— K>
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N Sl
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bbH, LT, TOEIOMEOHWNL, EOERREWERBDbNS 0N, HLTET
HEIEPMES NHEY)TH D L 2T IO DLND L IR b DITEDLE T, BEEMENFEL
TWb, ZOZ 2 EOLIIRTES (UEL 2000:205),

BERAIRT A, BT Y — kDTt 25 RS 2 LT BAREGOREEIMED
HIEATHON TN s AR == BITV VKRR K- Tz BARER ThHiL,
—fRENCERROBFIIAR S 203 L X137 <, TR ESI T EIFEEL VY, il A% —
~ I BRI EFRORENT Ko TE LI BEFER & LT T & T EHUIREO RS
A=V OEWRNONLIR, I 2T SUEMIZE LIRS TN D E WD 55
BEITER R, SOEMICIZE 278 T2 LT, (O OEROAIZEC, Tl
TERVWEI R LWVERAEWRAEENS DHFESEOX AT I 7 AZER LT
o ZOZENDL, BASHERAIAE LWV I MEBEFEOEELZWMESEL Z L2 HR
L TWAAEM R EERBUC LT, ARERLTO—2ThbEF 2 5,

3.2 EXIzoWT

WL (A RNT7 73 a0) IZBALTL, Goldberg (1995) 12X % JFERERY - (A%
MR H 5, HELZ2IRL, BEAFOREST-HETHEHA LTV 2 EIickD,
FRERIFARICEE S W v 2 #L R e LT, BREGEBFEOOL LT 28LAT
bD, BLEEE LS T TV — L, TOWEBEFRN S 5 LT 5,

HFE— DO DIIREEM BN H 5 EE X DO TR, HDHWIL, HiE—D>—>
DEEIN TS TEMBEAERD EBEZDOTHRV L (VA RT 7 ay)
ZDOHLDIZ, BERHD EEZ D,

JREFRBLICIE, IEEFEE ERECERD ANASZ LT, BELIEZRBILTNSHZ L
N5, LLFOHIX T, Haagen-Dazs (M4 THY . HHLFITHDH, Wik
2T NTHIUE, Shall we~? D% AITITENFINES L) SCEATHRI 2 F#fE LT
WA Z EREHRIZZ STV B,

(1) Shall we Haagen-Dazs?

FERD X 9 e ST O BRI REIC 2 > TV B, RS EEAINCIILL T XL 5 7
AVANT T g AF—BNEEL TS,

(2) Shall we VP?

Shall we~? OEZHE FITL S F->TEY | BIGHN1H 5, £ ZITIFBETHES (=
VAT IV ay) BMFELTWS, Shall we VP? (VP=verb phrase #iidf)) [~
LELEI &I LWIHOBITAESHETEHINTEY, EEL TS, LirL, VPO
AEIZEGAFANRAD LD T EIZIFHIGAR 720, ZZIZEEILIDMFEL TR,
& FIFER A WAL S 55, Z 2T, Shall we eat/ have/ buy/ purchase/ try/
Héagen-Dazs? %5 &\ ) i] H2O8GAZ AL D Z &1, b a2 A2 L b H4H
BEZRDTLE D Z LD, Bx TG EEIZ ANRWZ & T, BRiofssiia
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Mg TcErDTH5, 7=, Haagen'Dazs 5] LWHIFHLWTA T AL A )L
%ﬁﬁﬁ%ﬁ THIENTETND, [BETDH) L) KRR, ’:Fk
REARNIZED A/ TETe] £V D Z & TR, EIMTENE > THNT T T
K] Th<itba—t ~%ﬂm%%# 9 LIz b OERBILD AL > T &
—HRBEARAZY, Flo, BUT [8kie) 7200 TR HETR S TE - THLL
Bl ALY LTRMZIBIT T Z & %259 L 912, Shall we Hiagen-Dazs?
I & FOBMERIC TR ARBICK L TEROIEN D A L TnD EE b5,
L)L, 20X BT L 7R EREEOE I, RicEiF-a & ]\77 D2
I UVAX—RRETHY, TOFENRGH D00 2%, AlER R ERERE )N AT HE
STNDLDTHD, KRG Tl \aﬁﬁEﬁﬁéh5#%$W;0WT%Eﬁbfw
<6

4. FHENLOERERV-EELERBEOERFSH
4.1 BHFEZM-AHI
A7 v a TR BEHR LT, O THEOBREF OO Z L Th D,

(3) 60clock sharp 7T v AR EH>TWHFA 7 DEE
1oclock sharp AV PDEEFNNTND T A 7OER
7 o’clock sharp EfEzEBALTWS T A 7DEERE
For more than 40 years Wilshire Staysharp knives have stayed sharp for
breakfast, lunch and dinner. At Wiltshire we have an appetite for success so
we haven’t stopped improving our self sharpening scabbard, knife blades or
our blocks. (Wilshire £t Staysharp &\ 9 F 1 7)

EOBISCTIL, sharp NEFREL > TRV, A T70HI L, FFEU-720 OFE
WD sharp ZEAQA TN D, T4 713N Z ERRV, $iT A 7 MENZFEMLTH D
VD EFERDS A I TWAHT2DIZ, ZOREITEROREICHR LTS, [F
—DFENERDHERTHNLN TS, —HOBEWRN —ODIEEDH TEAR D AV,
T T, I OO EKREWD > TS, T2 HIZ T2 0T A ZI3REHiIN T
EEIDOTIHED Y & L0 A 7 OENTRHER, /e —EIAELSEDLZ LI
Lo TEENTND

4.2 EBEEEFET-FAHI

HAERT O, FEEFCTEIISROONAIRED ZLD—2THY | BIETHHR
FEDH ETHEMEEN TV, TO XD RT, BBEMT & W ) HINXEHTH
LHOEEBITHLEN 2N ELE XD, L, SEEEREE LCAKLETZ LD
TERW—EHETHD, HIHE LTUTbM0 3L, A3y,

(4) Late nights. Bright lights.
Bring it on!
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Pure Matte Perfection All Party Season
Discover our festive season must-have.
Our air-whipped formula blends to a flawless finish.
Looks so natural and smooth. Stays matte all night.
Covers like a dream the next day.
(et Maybelline D7 7 > 57— a V)

(5) Wake Up Your Make Up
Lasting Finish 25HR Foundation
Stress-proof, fade-proof, transfer-proof for up to 25 hours.
Skin feels hydrated all day. ~ ({bdtihatt RIMMEL #0007 7 57— 3 V)

BHIOFITIE, nights & lights THZRKA TS, F£72, ROBITIX, wake up
& make up THEAESATWS, U XLADRE L FHOER Y BNFHLFITROEIS %
L9 D,

4.3 BEl—OHZLEFEHE=-AA
Kt 7 g T, BERADOL~LTIRDIELEITY) Z L2k, BRI AT —
< EHB STV AEFIERS,

(5) Everyday, everybody, every moment, supple healthy feeling skin.
The UK’s no 1 selling brand for dry skin.
(E45 &\ H AF¥ v m— 3 DR

FOFEHFL, BH, HETH, WO THEWD every IO < BEFEAIEHM L TEN
52 LTSI TS, HOFTEREL U ENDZ &Lk, HATEHS
LW EW S TRNERDME - TL b, WilET 57200 VN2 LTHD,

(6) It’s not Christmas without...old friends dropping in.
It’s not Christmas without...MAINLAND
Mainland cheeses are matured for depth and subtlety.
Our Vintage Cheddar is aged for up to 24 months and is perfect for any
Christmas cheese platter. (MAINLAND cheeses & V)9 F—XDJiR4)

FOFEFNTEELERTH Y FEBEIZIZ MAINLAND cheeses 2372< & 1,7 U A< &
1T~ TK E)o LU, THADFLR] & TMAINLAND cheeses] #[F U A1 > D
GRS Z & ¢, TMAINLAND cheeses| 2% TIHA DRG] ERIU L HUWICEET
REDHITRAIKRAR D TH D Z L Z2RET HDITREI LT 5,

(7) Take away the flour and you take away the cake
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Flour matters. When you bake, you measure out more flour than any other
ingredient, so choosing the right flour is actually a very important step.
Bakers in the know choose Kind Arthur Flour because we are extra picky
about our own steps---from the time the wheat is harvested and milled to
when you open up your own fresh bag. Why are we so concerned with
quality and consistency. So you can bake your best.

(Kind Arthur Flour &\ 95 /N2 DIRE)

INLEREHTHY, N EENLTLESZELTH, F—FIIRYELN
720, 7o TLESDIFH LAY, UL, F—F21ED L EITKE &2 5D T
WHKEIZRERIINEHTHY . TRVWNERNBBEWNW S —FITIIRUITH D), VhE
BMEZTIES LI UL, 7135 LW —% ™M NS ) SezTnb, ERIC
1. AN USMT S S — OIS TH Y | ENENNEWE THDHZ L
DRDONDD, ZAUNERDOILETH Y INEHOEEM AN -2 E 25
WS, INER & —F &V D ASKITREINCIE D Z ENTERWHDIZR LT, Take
away DOEDHHEIN D HEHIESR L LR U %E2 SFEICERIICE 2 T D,

(8) SEE SPOTS?
SEE SPOTS FADE
Pure potent vitamin C breaks up spots lifts them away.
Visible proof: 82 % of women saw a reduction in dark spots and age spots
(GARNIER £4Eo Skin Renew Dark Spot Corrector &\ 9 Zff{bpE ST
RERSTIENTELZ EERELLTILE)

ZAUTEERISC LB DT THh D, SEE SPOTS Oy N ER > Tnd, DR
O, H#ID SEE SPOTS? (%, SUEMIZE WL UL, Do you see spots? (33
DHOETL2VINAIFTN2VINTEELEN?) THY, 330 (SVO)
BROThDH, LinL, Hi BEDESTlE, SEESPOTSFADE. &72->TkY . M
BILTH LM, TIUTH 33U TR MREFEIN A ETF 2> TWDHIET,
HISTHW (SVOC) THD, 2D e, A Do you see spots? &= HLT,
BE ThHiUE, B : Yes, Ido. /A : Then, try this! 20D X 5 ITREN KD D& BN
TR0, PREAMZIE U= L, fEFRE L CERSTR (SVOC) D C DERG M3
Sih, FADE (2 %) W) IREDR bIFZ T2 & B2 i OREIC iR VE R
EUMTHIENTETCNDEEZBND,

44 BE (BBHVIENED) REBLMLV-AH
ZITE, AL, HBVITEROE Tl D 278 B RO B2 5 74 R
F IR

(9) Eye will
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Life doesn’t stop when you have sore eyes. Murine Relief is a gentle,
soothing tonic for sore, irritated eyes...so you can keep doing the things you
love. (Murine Eyes &9 H#E)

ZOIRETIE, B> TWE ZADBILR/NE, —ARTHEIZEEL, Tx
FFCHEE LTWD, [RoeZ ] EWHBHETH D, Eye & I BRILETHD
ZEMD, Iwill TZnBReAh ) L] EV I FEMNEDO EHOBM b T\ 5,
ZzHxh, THD (%) 72 TLEY] EWnoTh, HESIEE L TEMIEEL
W2 END, ZOREIERILE OBRERATFITE X TIITV ey, £ T,
HIEDIRETZ Lo THID T, BBNMEREZE (ZOL21I2h) BLODET LN A
v —VEBETLILENTELOTH D,

(10) “Wood you love new windows?”
Visit www.wwacompetition.co.uk to see how you could win £ 5,000 towards

beautiful, double-glazed, real wood windows. And a free consultation with

Naomi Cleaver of grand designs trade Secrets.
(RO & HEHET D The Wood Window Alliance D JiA%5)

Z 2 ClE. Wood & Would DFEMNE L TH2H Z & ZFIH L T 5, “Wood you love
new windows?” [I3HEMIZE N LN LIZKS5< L0 bAENZ, FI2E2 3T Wood
TlEZe< Would DEHTH S5 Z L1305, Zivh, Would you ~ ? L9 JEAER
FEOAFEREECBNWTAr A R T 7 v a s ilkoT0AENHLTH Y, & H TRIFIUL
ZORERBOME A STHEMENEE L, S50, ZOREFIRMOBEHEST L 2 &
DHEE 25> TEY | < K EUNEERD, H L ELWAROBHIZE X BT,
ZF TR Z YIRS TV D RIERTFSTND Z b, BREGFHED “HER2Y,
FAFIL TN D,

(11) Berry, Beautiful
Your body knows what it needs. It craves essential fatty acids, antioxidants,
vitamins, and minerals to promote timeless, natural beauty. Over 190 of
these bioactive compounds, including Omega-7s, are packed into every
potent, organic sea buckthorn berry used in Sibu Beauty products. These
nutrients are essential to renew soft, supple skin and grow strong, healthy

hair. Sibu Beauty’s Himalayan nutrient-rich protection against the sings of
aging. ({bhEihatt Sibu Beauty 0 JA%5)

Z T, ZOSMoBRIZEIYT organic sea buckthorn berry (7 17 AE R
DE) ZESTNWDHZEEBIE L TUBATWDOREEEZZ HD, £ berry (58)
R LTS W) BEBESLIZE 572912, Very Beautiful &9 {00 (2 Berry,
Beautiful & #HLTW5, Thb, Berry %A [, (Br~) ] M7=
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HZEMNS, BEORETE LTORBETRNI L HITEERE SN S,

(12) “Exsqueeze me? Did you say the power of an overnight soak in just 5
minutes?” --- The Sponge
Discover Dawn’s best clean with Dawn Power Clean.
Its micro-scrubbing enzymes power through tough messes in a matter of
minutes. Really.
Down does more, so it’s not a chore. (Dawn fLDF v F 2 AR )

BMEORAFITHD, T LT, 20U ZIFARY VRE-TNDHHDTHDH EHE
ESNTND, T 2T, FLUORERELIN TS, A, Excuse me? LI1HEMIC
SOoHEEFALTWS, Excuse me? [HMaEiE LHTEEOHEMNTHY, 22T
HLALARNT I ayBIFEL TS, IHIZ, AR VEF Yy F U TS
W25, THAEBEE Y LELH D, TORKICIE, Koz, EFEEICLEN TS
ZEbdHDH, T TIE, Squeeze (D) LW IEEAEXMIC Excuse & ORERD
. “Exsqueeze me? &) IEFEEZIToCWD, L, B2 Excuse LTS &
INTHEEF SN TWB Z &0 D, 1M Excuse me?E W) I A MT 7 2 g ORI
AV IAI, BEBREREIAIREIZ /e > TNWDHDTH D,

45 BHDOEEER LI
DI TREZOBOBESTOHIIRS, KEOHTEDE S AR & U
TWBMENS Z HITER LTV,

(13) FROM WWW TO ZZZ...
Take a look at our beds in our Notting Hill showroom or call us on 0845 459
9937. (the sleep room.com &9 ¥+ FDJR4)

Whis THIEE TNBIRD ET) ERBLIEWGE T, DI L HFELHWTEIL
LT3, JKEIZiZ. BED, LINEN, BEDSIDE TABLE, LAMP, RUG, CHEST OF
DRAWERS, MIRROR ZE D237 ATV %, From the morning until the night &
THEDE, BLASCTIEZHTZENTE, HESIK ZEMTE S, HFEAEICE
W, HEOHP THHEHCERE 2 S LImWARa2 o A2 BEAT HE /) ik
T LA RN THHZ Db, BEOVHIRTIIRS, Z<HIFICWD AR TR TX
< ZEDRNE S RFEPLELZEMMICRIELL, BbEEEX L TWD EEZLND,

(14) aaaaaahhh...
soothe an itchy scalp for up to 72 hours
Calm an itchy scalp with head & shoulders itchy scalp care with the scent

of eucalyptus. Also available for dry and sensitive scalps.
(head & shoulders D ~7 7 7 #il/i)
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Z 2T, IO aaaaaa IIAPRETHY | TR ZO~T TR EFNS Z L
& 5T, hhh...L WO THFH B SRMHURITEDND L VIR FE2HICL > TRILL
TW5, TERITIRZETFEAR SIXMEANRERETHY, ZNEED X IIZTTSEIZLT
HHRICRBF LR T LI TRy, g, WS OLOSETHMICEIRL LD
ETHOTIERL, HAd 5 TRIELLE ZAICZOIREORBAMENTFEL TN D
FEHZDHDIZONTHIN SHEEA O LTHET ALV T2k ) aFz2Eb T
HLWLES KO EHG L0, FiaT— A— AN B O AR 7 B AR5
HEBO LN, ZOREDOZ EZFELTWHADD, LR LTV EZFH LT
W5,

(15) Lis for...
...Long, lazy lunches with good friends
...Lingering over a perfect cup of tea
...Luscious cakes and pretty pastries

L is for Luxury...

André Verdier is the bestselling brand of genuine Laguiole cutlery in
Australia.

.. L is for Laguiole. (BE52t Laguiole #H0DJA4)

TR AL DOFFITH 5, FITEN D ERZFFNCE R TN Z &I
T, PO EMLELL D E LTWD, Jox, BGETh D75, Ais for apple. B1s
forbee... TH 2 L, BARETH [ R—IZ F—FY—0 F—] O X5 2E B3 FEL T

V., TN DOIITEIREOES ZBIT 22058 b 55, FERITIL, TL &5 21X Laguiole
) EWVWOIRERA Y E—IVROTHLN, TL LF2IE -+ - | ([TENNDIBITHE
S THAHED D 5 BT, TL & E 20 Laguiole t] & W9 ZEREIFIEEH TE 20w
H LR 9 e RZeiR 2 b ZIT AN T K RO RN E ZIIELR TV 5, £
D LlE, ZOREEZHDIEETHATEH, ZOLIITRLRVENL DD,
DNEFE THEA T HIEA BT T & 7odAHORERD 12N o OIT, 758 S D BB
RNDTH D,

4.6 MEFREMBRIFROZERHMEEZBAEHE-AB

Kt 7 va TR IREIZL, BAEAD OO X 5 b D TEDOIZA h—r
NV ERDNLIROA TV = ERFR G- TS, £ ZIZTRED & 9 e E5aRE
DR STV D,

(16) MAKING THE WALLS OF BRITAIN GREAT
GRAHAM & BROWN
WALLPAPER, PAINT AND WALL ART
(GRAHAM & BROWN & U 9 BERUEE 24K 9 234t)
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INEDBETIE, A b=~V E BN DA ORUTEERD X 5 7offx ZefEkEA
D ORI D L 9 2 b DONEZ DT HNTWND, A M=~ DX ESITA XY 2%
REFETHBNALTO—DTH D, TDD, ZORBEHBFERICHII T L,
BRITAIN GREAT Ti372:< . GREAT BRITAIN L EWTHLDEEFRELY LTL
¥ 9, —WBt. GREAT BRITAIN /& T, %9 Tld/2< BRITAIN GREAT &
FENTHD, £ CTIREDHIZE> Tt E 7T, GREAT BRITAIN /& Eo>TLE
S35, IMAKE O] 977205 TOZED] Lo nbw 55 3 RN HW BT
WHEFERLTCLEVWRETH D, FEEE, BEAED LT LRRETHD, A XU R
DEELIIMEALIMEEZD, L, A XV RADBETIT ARV Lic&f<,
BRITAIN GREAT & EW\WTHLDTH S, 728, THE & FREBHI TN =Dh b
W) ZEIZHEREILD Z &I D,

HiX, 22T TMAKEOC) 37205 TO%CIZT 5] EWH) TRPRHNWSIT
W5, LT, BWoE L FE V2 0=THE WALLS OF BRITAIN & 725> Tk, C=
GREAT TH25 L) ZEIZGSL, AFVALEFUTA F—r A~V A b=
PUNFA XY RATH D L) — R - A EERICRB T HIROFE OO E ZFIH LT
HEEZBND, BENGZ HHEFHERN, BRITAIN GREAT &9 Eip %0 o
%9 GREAT BRITAIN & o THANRHIZL TS, LavL, T Z IR
FOBXTHEZAT, B, ZOIRENIMEN L, (@ s ES , 25
WZWDIEA Gk TR CELFHART I AR L, EE AW SRR EL
RIS IR LRV X DR EALTWND LB LD,

FED

TR S LTAIIGE N T Z A LT 23S iE5 2 VT, B b Oz v
TeRINERBUTIER LT, RS, A7 U —JBpE ZOYRICIER LT, A¥%F—~
RAVA LT v a YPRIEEISH L TR 5EA TS ZE 2R LT, Frio, X
F—w ML LV ) IBESLTEAWT, 230, [FIER&H, BEMEERE.
CHIZZ LOGERA], RILETH 72 D ELOE TH VD 7203 b BRO SR 5584 BN
WV DG, BIRE LToE D DR 0B BTG H & 005 IR 72 i 240 7
BB EH, TOMAIR TAMER L BREAXY | ZITRDERICHFEEL T
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