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Electricity Facts

Generation

Price

Average price (cents per
kwh) for varying levels of
use. Price do not include
regulated charges for delivery
service.

Average

Monthly Use |250kWh [500kWh [1000kWh [2000kWh
Average

Generation |5cent 4.5cent |4cent 3.5cent

Y our average price of eectrivcity will vary according to when and how much electricity
you use. See your most recent hill for your average monthly use and Terms of Service or

your bill for the actual prices.

Contract
See your contract or Terms of
Service fo rmore information.

Minimum length: 2Y ears

Price Changes: Fixed over contract

period.

Supply Mix

We used these sources of Cod 30%

electricity to supply this Natural Gas 20%

product from 6/96 to 5/97. Nuclear 15%
Hydro 10%
Solar, Wind, Biomass 20%
Waste Incineration 5%
Total 100%

Air Emissions

Nitrogen oxides (NO,), sulfur] NOXx

dioxide (SO,), and carbon CO2

dioxide (CO,) emissions SO2

relative to regional average.

Regional Average

23 TUElectric
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