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Table 1: May 2013, Top 50 web entities accessed by children aged 6-14
No. Web entity Unigue Audience  Active Reach % Minutes per visitor

1 Google 3,435 63.1 401
2 YOUTUBE.COM® 2,163 30.8 2434
3 BBC 1,835 337 36.5
4 FACEBOOK.COM 1,483 27.3 196.8
5 Yahoo! 1,119 20.6 229
[ Disney Entertainment 933 171 14.1
7 WIKIPEDIA.ORG* 921 16.9 101
8 Windows Live 888 16.3 6.2
] Amazon 872 16.0 14.8
10 MSN 858 15.8 6.9
11 eBay Sites 792 14.6 393
12 VEVO @ YouTube 758 13.9 176
13 ASK.COM Sites 621 11.4 28
14 Microsoft 619 114 1.6
15 Nickelodeon Kids And Family 609 11.2 226
16 ANSWERS.COM 602 1.1 21
17 uTorrent (App) 556 10.2

18 Blogger 554 10.2 38
19 iTunes Software (App) 534 a8

20 Outlook (Outlook.com) 532 9.8 29.8
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26 ofcom 2013 10 Childremn and Parents: Media Use and Attitudes Report p.217-219 2014
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http://stakeholders.ofcom.org.uk/binaries/research/media-literacy/october-2013/research070ct2013. pdf
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The Guardian, 2013 12 17 Minecraft and Candy Crush Saga top Apple's 2013 app charts 256

%5 The Guardian 2013  Minecraft and Candy Crush Saga top Apple®s 2013 app charts
http://www.theguardian.com/technology/2013/dec/17/apple-app-charts-2013-minecraft-candy-crush-saga

26 The Guardian 2013 Minecraft and Candy Crush Saga top Apple®s 2013 app charts
http://www.theguardian.com/technology/2013/dec/17/apple-app-charts-2013-minecraft-candy-crush-saga
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Table 1: May 2013, Top 50 web entities accessed by children aged 6-14

Ofcom 2013 10

1

No. Web entity Unique Audience  Active Reach % Minutes per visitor

1 Google 3,435 63.1 401

2 YOUTUBE.COM*® 2183 398 2434

3 BBC 1,835 337 36.5

4 FACEBOOK.COM 1,483 273 196.8

5 Yahoo! 1,119 208 229

6 Disney Entertainment 933 17.1 14.1

7 WIKIFEDIA.ORG" a21 16.9 10.1

8 Windows Live 838 16.3 6.2

9 Amazon ar2 16.0 14.8

10 MSN 858 15.8 6.9

11 eBay Sites 792 14.6 393

12 VEVO @ YouTube 758 139 176

13 ASK.COM Sites 621 11.4 28

14 Microsoft 6149 11.4 11.6

15 Nickelodeon Kids And Family 609 11.2 228

16 ANSWERS.COM 602 111 21

17 uTorrent (App) 556 10.2

18 Blogger 554 10.2 3.8

19 iTunes Software (App) 534 9.8

20 Dutlook (Outlook.com) 532 9.8 29.8
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23 Oofcom 2013 10 Childrenn and Parents: Media Use and Attitudes Report p.217-219 2014 12
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