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* 2005 Top 10 Companies and their Previous Forms
Pfizer (Pharmacia, Warner-Lambert), Sanofi-Aventis (Sanofi-Synthelabo, Aventis,
Hoechst Marion Roussel, Rhéne-Poulenc Rorer), GlaxoSmithKline (Glaxo Wellcome,
SmithKline Beecham), Novartis, AstraZeneca (Astra, Zeneca), Johnson & Johnson,
Merck & Co, Roche, Wyeth (American Home Products), Bristol-Myers Squibb

IMS Health Knowledge Link
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Merck & Co
2003
2001 40 2005 70
86
86 Merck & Co
2001 2002 2003 2004 2005
Revenue ($M) 21,199 21,446 22,486 22,939 22,012
Net Income ($M) 7,282 7,150 6,831 5,813 4,631
Earnings per Share ($) 3.14 3.14 3.03 2.61 2.10
Dividends per Share ($) 1.37 1.41 1.45 1.49 1.52
| Pay-Out Ratio | 44% | 45% | 48% | 5% | 72% |
100
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: 5-10%
:>ca. 10%
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o: ca. 50%

< ca. 30% of Main 8-10 Products
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(Products Developed and Launched after Acquisition are not included in Original Products.)
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